





attention to educate them about bison. Then they pass on their
positive experience in their own business,” she said.

“We see so many people that purchase buffalo as a novelty
item for a dinner party;,” Kerry said. By providing cooking in-
structions and recipes, the Wildts are prepared to offer a vari-
ety of ways to prepare bison so that they can pass on the infor-
mation and insure that everyone has a great experience. The
Wildts also provide recipes for consumers who prefer medium
to well done to still have a wonderful experience with buffalo.

With Kerry’s wonderful recipe ideas, the Wildts are able to
market more roasts, which is more profitable that selling just the
burger. Her London Broil recipe is “to die for” and the Eye of
Round is another favorite. (See page 15 of the food section).

“Offering the “Ultimate Bison Experience” is what we want
our customers to remember us for,” said Fritz.

"While farmers’ markets are not for everyone, because they
are a lot of work—we participate in them because it brings more
to our life than just marketing meat. It is all the little things that
matter. Some things may not even be direct marketing, but they
get people involved in bison,” Fritz said.

Fritz and Kerry work together on the farm.“We made a
promise to each other that quality was the key to success, and we
work hard every day to keep our promise,” they said.

“We try to promote the bison industry as a whole. We uti-
lize the NBA website to help direct customers to producers and
markets that may be closer to them. We use the NBA marketing
brochures and cookbooks because it brings continuity and cred-
ibility to our industry. As a small industry, we all need to help
each other and by doing so, we all benefit,” said the Wildts. “The

Kerry is an accomplished bison chef. Her Grilled London Broil shown here
is fabulous.

real key for people to see is that our industry is profitable. This
will help gain new producers and ensure our industry a long,
healthy life”

Both agreed that they never get too far from the original
reason that they got into the bison business. “We have a great
animal; we have good farmland with good pastures and a great
story to tell the general public. We are good stewards,” said Fritz.
“The buffalo have taught us a lot, and we see how many produc-
ers have tailored their operations around the animals and their
natural cycle. We all benefit by working with nature” 7
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